
Warning

Similarweb’s fresh keyword data 

and competitive insights  

may result in excessive  

organic traffic.
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Check out how different 

tools and data points 

can elevate your 

everyday SEO tasks:

All the 
elements you 
need to build a 
successful  
SEO strategy 
are here. 



Hi Brighton folks!




It’s a pleasure to be at my favourite  

SEO conference of the year. 



While we’ve been a partner to a lot of  

you for many years, some of you might be 

surprised to see Similarweb here - perhaps 

because we’re mostly known for website 

traffic analysis and insights.



That means we know – as much as anyone 

– that traffic is every marketer’s North Star, 

and gaining organic traffic gets harder every 

year.



What we noticed is there are too many 

tools out there that aren’t designed for the 

search landscape of today, or of tomorrow. 

With a real transformation in Google and 

other search engines in recent years, this 

only means�

� Extra work for your tea�

� A lot of questions about the  

data you receiv!

� No actionable insights or  

eye-opening results

Here’s the thing: SEO is changing…  

but we’re right there, changing with it. 

Similarweb now offers a comprehensive 

SEO toolkit, taking on your need for the 

most up-to-date, the most granular and 

the most actionable data. 









From keyword and competitor analysis to 

tracking your ranks and the SERP as a 

whole, your search strategy is about to go 

through the ultimate renovation. 







Adelle Kehoe


Marketing Director,  

Similarweb

PS. Glue guns  

not necessary,  

SEO puns to  

be expected

Don’t settle on dull data,  

tired-out tools and splintered 

SEO. It's time to make your SEO 

strategy indestructible.

Foreword



keyword research intro

Your 

renovation

keyword 
research 

       Welcome to a new era of granular, 

and fresh data: designed and delivered 

for a world where search habits and 

landscapes change faster than British 

weather in spring. 



Are you ready to elevate your keyword 

research, without having to do more 

manual work? You’re about to find out 

all you need to know...


> Difficulty rating 

> Input needed 

> Free recycle  

> Data you get  

Easy-peasy 



Keyword ideas or competitor  

websites from your niche



Inaccurate, conflated, 

outdated datasets AKA the 

below-average tools that only 

refresh every 60 days



The freshest and most granular 

keyword and click data in the 

world (something we call 

Search 3.0), updated every  

day with real user data - 

accompanied by smart tools 

and filters to make keyword 

research a breeze
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Choose a keyword or keyword group and pick 

our ‘Last 28 days’ view to see the most 

relevant, up-to-date searches - including 

search volume.

Compare last 28 day volume to average 

monthly volume, and use our filters to capture 

searches that are trending right now; searches 

that your competitors haven’t even seen yet. 

Freshen up your keyword research  
with real user searches

Step 1 Step 2

pro tip > Choose ‘Question queries’ for your FAQ targeting. 


keyword research how to

WARNING > This data is seriously fresh. 

With 1 in 6 searches on Google being 

entirely new, our real user database 

accurately captures new searches, trends 

and dips as they happen.

Why stop with Google? 

With Similarweb, you can 

perform keyword research 

for Amazon and YouTube too!
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Go beyond search volume metrics by 

choosing a keyword or keyword group to see 

which sites, pages, and content types capture 

the clicks of your target audience.

Armed with this info, you can tweak your 

content to get - and stay - ahead. Don’t forget 

to review Paid vs Organic traffic, to better 

prioritize and optimize your strategy (and 

budget).

Add keyword analysis to your 
toolkit for a sturdier strategy

keyword research how to

WARNING >  This takes your keyword research up a notch, so your SEO plans, 

content briefs, and industry knowledge will be way superior to your 

competitors. Wave to them from the top (...or don’t).


Step 1 Step 2

Organic Traffic

120.8K
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The problem with 
‘classic’ keyword 
research tools

< WITH Barry Adams >

Matching your content to  

your customers' search terms 

intent and habits is critical 

to SEO success in 2024  

and beyond. 

Up-to-date keyword and  

SERP data, as provided by 

  capture searches 

as and when they happen.

Similarweb

Barry Adams is an award-winning SEO consultant and  

co-founder of the News & Editorial SEO Summit. He is the 

founder of Polemic Digital, a specialist SEO consultancy.

did you know?did you know ?

> Relying on granular and fresh data is 

essential to ensure your SEO strategies 

align with what's shown in search 

results to fulfil users' rapidly 

changing needs.

    Classic keyword research tools don't 

always accurately reflect how people 

search today, what a keyword's current 

intent is, or its actual search volume. 

    The lion’s share of Google searches 

have under 10 searches per month and over 

16% of searches are brand new.  

Why? Because people are unique - they 

search in unique ways, for unique and 

often new things. 

    Most keyword research tools don’t take 

this into account, focusing on larger 

terms or even grouping keywords together 

to create some ‘nice’ round numbers.
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Create a keyword list from our Keyword Generator of 

terms relating to your niche, industry or product.

Input this list into our Demand 

Analysis tool, which will tell you 

whether overall search demand is 

going up or down for a period you 

choose. Use this to sharpen your 

SEO strategy and focus, but also 

to inform your business on where 

priorities should be placed.

Use search demand to impact 
business decisions

demand analysis how to

WARNING >  Extra hot kudos points for bringing forward the SEO data to help 

your business make smarter decisions.


Step 1 Step 2

lab diamonds
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Build out and strengthen  
your backlink profile

backlinks how to

Get all the data you need 

to determine the number 

and the quality of 

backlinks pointing to any 

site - whether that’s your 

own or a competitor’s.

Dive even deeper by 

reviewing the domains, 

backlinks and the individual 

pages that are driving the 

links. This digging can really 

fuel your SEO and link 

building strategy.

Step 1

Step 2

WARNING > With a database of 360 trillion backlinks that updates every day, 

you may want to put some serious time aside to dig into all the rich data.
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rank tracker intro

       Rank tracking without fresh, 

accurate data can be a little… wonky.  


In today’s ultra-competitive landscape, 

you need to see all your competitors  

and all your opportunities to get (and 

keep) your pages up on Google’s SERP 

wall of fame.



No need for that spirit level -  

check out how to get the rank tracking 

accuracy and actionability you want 

with Similarweb.


Your 
 

restoration

rank 
tracking

> Difficulty rating 

> Input needed 

> Free recycle  

> Data you get  

Medium



Your keyword list, and geos 

you want to track



Old data based on averages of 

top 100 results, a maximum of 

5 competitors to track, and 

dodgy estimated clicks based 

on static CTR curves



Daily data  (colour-coded, of 

course) with advanced 

metrics for accurate reporting 

on you, Google, and all of your 

competitors. We also throw in 

actionable insights and 

opportunities to help grow 

your share of search
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Gain the edge on search results with our 

dynamic competitor report that shows change 

over time for every single competitor ranking 

for your tracked keywords.

Spot emerging industry players and threats  

to your page rankings, as well as your 

opportunities to maximize your search traffic 

and capture relevant SERP features.

Knock down your SERP competition 
like drywall

Step 1 Step 2

rank tracker how to

WARNING >  get your goggles out - there will probably be a lot of dust from 

the competitors’ search strategies you just destroyed.
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Reveal the search landscape like you’ve never 

seen it before, from SERP features that exist for 

your keywords to the comparison between paid 

vs organic (and how this changes over time).


See who is owning which SERP features and 

winning more traffic as a result – AKA the ones 

you need to catch up with – and better 

understand the content Google is prioritising.


Step back and admire the 
(holistic) view

WARNING >  Yes, SGE is a SERP feature and once 

it’s out of BETA, we’ll be tracking it.

Step 1 Step 2

rank tracker how to
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Why user intent 
is still an SEO’s 
primary driver

< with Gerry White >

did you know?did you know ?

Gerry White is an SEO specialist with over 20 years experience 

in the field. A regular speaker at SEO events, his client list 

includes BBC, McDonald’s and Gordon Ramsey. He is currently VP 

of Growth at Mirador Local.

   SEO in 2024 is more dynamic than ever, 

with people predicting its death more 

regularly than British trains run. But 

core fundamentals exist: understanding 

user intent and prioritising user 

experience are essential. 




   Regularly analysing search results for 

key queries empowers us to adapt to the 

ever-evolving digital landscape.  

It allows you to uncover your market  

user needs, user intent, and user 

expectations, so you can align your 

offerings and content.




   My favourite keyword-targeting example 

I’ve used for years is 'nasi goreng'.  

You can’t rank a frozen microwave meal  

or a takeaway directly if search results 

predominantly feature recipe listings. 

However, leveraging user interest in 

recipes presents an opportunity to cater 

to their needs, potentially leading to 

ingredient purchases. 


   Today's search environment emphasises 

visual content, with users gravitating 

towards videos and images. Ensuring our 

content delivers a seamless and engaging 

experience is paramount for retaining and 

attracting customers alike. Check the 

mobile search results and see the 

dominance of YouTube shorts and TikTok - 

is this an opportunity?  



 


Be agile and responsive to 

shifting search patterns,  

we can position ourselves 

strategically to meet user 

demands and capitalise on 

emerging opportunities. This 

proactive approach not only 

drives traffic but fosters 

engagement and establishes  

brand loyalty.


> >

>

>
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competitor analysis intro

Your 
 is under 

construction

competitor 
analysis

       Competitor analysis is the  

secret sauce to any strategy, but it 

goes beyond looking at stand-alone 

traffic numbers. 



Rich tactical, strategic and SEO 

performance data (and all marketing 

channels, because SEO isn’t quite the 

island it used to be) provides context, 

insights and growth opportunities.



Skip the IKEA meatballs, it’s time to 

EEAT your competitors for breakfast.


> Difficulty rating 

> Input needed 

> Free recycle  

> Data you get  

Easy  

(but only with the right tools)



Your main competitors’ 

website URLs



Manual research and surface-

level views of the SERP, with 

only last year’s or month’s 

reports to go by. Or just 

looking at website traffic 

numbers or keywords  

in isolation.  



Fresh data and insight into 

competitors’ search 

strategies, stitching together 

keyword, search and click  

data on a site-level or even 

page-level.
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Type in any website(s) to see the pages 

that are driving organic traffic. Next, 

uncover all the traffic-driving keywords, 

as well as the SERP features your 

competitors are ranking for.

Filter by ‘Last 28 days’, or ‘Trending’ to see what’s 

driving impact in near real time. From here, you’ll 

find search terms you hadn’t even thought to 

target. If you want to take it a stage further, we also 

give PPC click and spend data to help contextualise 

the competitive landscape even more.

Uncover the nuts and bolts of your 
competitors’ organic growth

Step 1 Step 2

WARNING >  This level of competitive insight feels illegal, but it’s 

absolutely above board (we promise).


competitor analysis how to
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Analyse any website to see its 

traffic mix, trends, keywords and 

tactics to identify where it wins 

traffic compared to your website.

Save the keywords gaining traffic and note the channels 

driving impact. Assess where SEO can target and where 

other marketing resources should be used. Before we forget: 

you can get all this data by predefined or custom industries 

too. The whole landscape covered - no big deal.


Go beyond organic to really 
raise the roof

Step 1 Step 2

WARNING >  This is using keyword and traffic data to drive strategic impact 

across the whole org - your next review may be embarrassingly positive.

competitor analysis how to

014



site audit intro

Your DIY 
site audit

       Sure, content is still king, but your 

content can’t rank at #1 if it’s held back 

by technical issues.



Site audit tools should be equipped to 

crawl your whole site, give you 

actionable fixes and optimizations to 

drive better performance, and 

ultimately help your content rank.



If fixing (and preventing) website 

problems – and improving your online 

visibility as a result – sounds like a core 

vital to you, grab your Largest 

Contentful Paint, because it’s time to 

touch up your site auditing process.

> Difficulty rating 

> Input needed 

> Free recycle  

> Data you get  

Technical



Your site details,  

GSC link-up - the usual



All those desktop tools that 

restrict you… or just crash. Plus 

tools that don’t benchmark so 

it’s harder to contextualize 

your performance 



Full details into your site 

health, including how to make 

it 10/10
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Input your site details, then you can crawl your whole site 

(incl. subdomains) or just a section. Receive a 

comprehensive site analysis complete with actionable 

insights and tactics to improve performance.

Repeat. We keep records of all your 

crawls, so you can track impact and 

progress as often as you like.

Make sure all your site's 
foundations are in-check

Step 1 Step 2

WARNING >  Your PC will thank you - we run the crawl on our servers, no 

crashing here, and no need to stop what you’re doing (sorry if you used this 

time for a tea break).

site audit how to

pro tip > Not sure which actions will drive the most impact? We give you 

industry benchmarks in each category, so you can see where you’re ahead 

and where you need to catch up.
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No time  
for cracks  
in your  
SEO strategy

With real user data that  

updates daily  

Covering the entire SERP 

and competitive set  

Backed by a database of  

360tr. links  

Enterprise-level crawls and 

technical benchmarking 


Rich, granular data for any 

website in the world



Bringing market research 

tools to SEOs


Industry and  

audience insight


Keyword research

Rank tracking

Backlink analysis 

Site audit

Competitive 

analysis

Organic traffic is the 

hardest to build, and 

you won’t get there 

with sub-standard data 

and tools. Similarweb is 

on hand to help you 

assemble a better and 

stronger strategy - no 

sealant necessary:

We know changing SEO software isn’t easy, so  

we offer free trials, demos and bespoke platform 

walk-throughs. 

To book 

a demo >
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how to 

> Build-up  

your  

traffic 

 strategy

0rganic


Visit our dedicated brighton SEO 

landing page with this QR code to 

uncover all Similarweb has to 

offer.

Don’t forgeT! 

Assemble your SEO 

strategy with  

care flair

%


